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Market Overview - Q3, 2008

The third quarter has delivered yet another record total for interactive advertising 
spending in New Zealand $49.8m, up 22% on Q3 2007’s total of $39.67m.

Display: $15.84m
Up 24% from Q3, 2007 ($12.84m)
Up 5.5% from Q2, 2008 ($14.98m)

Classified: $19.08m
Up 14% from Q3, 2007 ($16.71m)
Down 0.5% from Q2, 2008 ($19.15m)

Search & Directories: $14.90m
Up 34% from Q3, 2007 ($10.12m)
Down 1.4% from Q2, 2008 ($15.11m)

Total Market: $49.82m
Up 22% from Q3, 2007 ($39.67m)
Up 1% from Q2, 2008 ($49.24m)



Total Market: $49.82m

Up 22.32% from Q3, 2007 ($39.67m)
Up 1.05% from Q2, 2008 ($49.24m)



Display Advertising: $15.84m

Up 24.0% from Q3, 2007 ($12.84m)
Up 5.45% from Q2, 2008 ($14.98m)



Display Advertising by Industry Category

Key display categories showing an increase in their percentage share this quarter included:
• Investment, Finance and Banking (up 9.6%)
• Telecommunications (up 33.2%)
• Leisure, Entertainment and Media (up 8.8%)
• Computers (up 26.8%)

There were significant – and likely seasonal declines for:
• Government Departments (down 28.2%)
• Travel and Accommodation (down 12.4%)



Classified: $19.08m

Up 13.99% from Q3, 2007 ($16.71m)
Down 0.47% from Q2, 2008 ($19.15m)



Search & Directories: $14.90m

Up 34.38% from Q3, 2007 ($10.12m)
Down 1.39% from Q2, 2008 ($15.11m)


