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WĒTĀ WORKSHOP, MEDIAWORKS AND MBM TEAM UP TO 
LAUNCH NEW ZEALAND’S FIRST EVER 3DOOH BILLBOARDS

Travellers through Wellington Airport this morning have been stunned by a giant troll wreaking havoc on the 
departure boards in New Zealand’s first foray into 3DOOH. 

The country’s first full motion 3D effect billboard features Jeff, the troll from Wētā Workshop’s Auckland tourism 
experience, Wētā Workshop Unleashed. The playful troll can be seen rearranging departure screens to introduce 
the world of Wētā Workshop Unleashed.  

The promotion will show on MediaWorks’ prime billboard locations at Wellington Airport from today and 
Newmarket train station in Auckland from early next week. 

MediaWorks Outdoor Director Brad Morgan says Wētā Workshop was a natural partner to showcase this new 
capability in New Zealand. 

“Wētā has been at the forefront of the creative industries in Aotearoa for 30 years, so we knew they’d bring the 
wow factor. 

“Full motion 3DOOH has been shown to achieve a higher brain response than static content. It’s not only more 
eye-catching, it’s also more memorable and highly shareable.  

“Right from our initial testing, we’ve seen people whipping out their phones, filming the billboard to share with their 
friends or on social media. It is definitely creating a buzz.”

Wētā Workshop co-founder Sir Richard Taylor says the new 3D billboard platform was a perfect place to showcase 
not only the Wētā Workshop Unleashed experience, but also the talent, creative problem solving and breadth of 
expertise across Wētā Workshop.

“When we were offered this opportunity by MediaWorks and MBM, their agency partners, we jumped at it and 
immediately started brainstorming on how we could bring it to life.

“Our crew’s experience and capabilities allowed us to make Jeff the star behind this billboard campaign.

“It’s always fun when people across the various divisions of our company come together to collaborate on a 
project as exciting as this. Using the highest level of animatronic puppet control tech and the lowest of simple 
muppet hand techniques, the combination has produced a fun and engaging piece of media using a physical 
puppet performing in a model-made set. It was so much fun working on this!”

Annabelle Wilkinson from MBM said 3DOOH offers an exciting opportunity for advertisers in New Zealand.

“We’ve been watching this technology evolve overseas in recent years and we are proud to work with MediaWorks 
and Wētā Workshop to launch this first of its kind format in Aotearoa.

“Wētā Workshop has set the bar high with this incredible promotion. We think it’s going to spur some serious 
creativity from brands wanting to engage with their audiences in this new format.”



The MediaWorks billboards will showcase the new 3D effect advertising for four weeks in June and July.

Auckland’s  Wētā Workshop Unleashed continues at Sky City. 

For a sneak peek of Jeff at Wellington Airport click here. 
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https://tours.wetaworkshop.com/unleashed/?gad=1&gclid=Cj0KCQjwmtGjBhDhARIsAEqfDEf-lgDxIdGf5qeF4H38RDwdVzpJiSXNuoJrTqaHMlrEYPH1oN5VwQIaApDIEALw_wcB
https://drive.google.com/drive/folders/1DssAHhxMbJglSvfPbXsooSeLNtwQNsAq?usp=share_link


Auckland Transport

Head of Partnerships & Experience: Simon Soulsby 

ENDS

For further information please contact:

Yvonne Van Sprang -  MediaWorks Head of Communications 
yvonnevansprang@mediaworks.co.nz    / 021903270

Dianne Pulham - Wētā Workshop Marketing & Communications Specialist
dianne.pulham@wetaworkshop.co.nz / 027 746 8286 

MediaWorks is New Zealand's leading radio and outdoor media company with over 2.4 million weekly listeners and over 5,000 outdoor touch points 
nationwide. The company owns and operates radio brands The Edge, The Rock, More FM, The Breeze, The Sound, Mai FM, George FM, Magic, Humm FM, 
Channel X and rova. MediaWorks brands and people are household names with local, highly engaged audiences.  www.mediaworks.co.nz       
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